
Trumark Group “Mates Rates: Spend and get Beer” Promotion 

TERMS AND CONDITIONS 
 

 

Promoter The promoter is Trumark Group Pty Ltd of 50 – 52 Koornang Rd, Scoresby, VIC 

3803 (ABN 26 509 357 032) (“Promoter”).  

Eligible 

Entries  

The promotion is valid for:  

➢ Companies with a valid ABN - There is only to be one prize 

redemption per company/ABN 

➢ People 18 years and over. ‘Proof of Age’ may be required. 

➢ Victorian residents only  

➢ Customers who do not have an outstanding account with Trumark 

Group or Atkar Group 

 

Employees (and their immediate families) of the Promoter, and their related 

companies and agencies associated with this promotion are not able to enter. 

Promotion 

Dates 

6.00am, 17th September to 11.59pm 30th October, 2020 

Promotion 

Details – 

how to enter 

To be eligible to claim prize, and entrant must: 

• Register their business at trumarkgroup.com.au/mates and provide all 

relevant details by 11.59pm 25th October, 2020.  

• For every $4,000 (excluding GST) spent at Trumark Group (excluding 

delivery costs) during the promotional period, a registered entrant will 

receive their choice of one (1) of the following: 

1 x slab of  Carlton Draught 

1 x slab of Great Northern 

1 x slab of Carlton Mid  

1 x slab of Heineken Zero 

 

Trumark Group will calculate your weekly spend with us and provide an update via 

email or SMS during the promotional period. 

 

Promotion is open to a maximum of 50 prizes per eligible registered business. 

Prizes can not be redeemed for cash. 

Total Prize 

Pool 

Maximum total prize pool available during the promotional period is 1000 slabs of 

beer to the value of approximately $50,000. 

Claiming 

prizes  

At the end of the promotional period, the nominated person of each registered 

business will be notified by email and/or SMS by Friday 6th November, 2020 with 

their total prize allocation. They will have by Friday 13th November, 2020 to notify 

their prize selection. If notification is not provided, Trumark Group will select your 

options on your behalf. 

 

Collection of prizes: 

We will notify you when the prizes are ready for collection. 

Collection is to be done at Trumark Group, 50 – 52 Koornang Rd, Scoresby, Vic, 

3179. 

Delivery can be arranged, however it can not be delivered to a worksite. 

 

Unclaimed Prizes: 

Prizes must be claimed by 1th February 2021. 



If a prize has not been accepted or claimed by the prize claim date above or if, 

after making all reasonable attempts, the Promoter can't contact a winner (or a 

winner does not contact the Promoter) by the prize claim date above, the relevant 

entry/ies will be discarded 

Collection 

and use of 

personal 

information 

The Promoter may collect personal information ("PI") in order to conduct the 

promotion and may, for this purpose, disclose such PI to third parties, including but 

not limited to agents, contractors, service providers, and reward  suppliers. Entry is 

conditional on providing this PI. The Promoter will also use and handle PI as set out 

in their Privacy Policies, which can be viewed at 

https://www.trumarkgroup.com.au/terms-conditions/ In addition to any use that may 

be outlined in the Promoter's Privacy Policy, the Promoter may, for an indefinite 

period, unless otherwise advised, use the PI for promotional, marketing, publicity, 

research and profiling purposes, including sending electronic messages or 

telephoning the entrant. The Privacy Policy also contain information about how 

entrants may opt out, access, update or correct their PI, how entrants may complain 

about a breach of the Australian Privacy Principles or any other applicable law and 

how those complaints will be dealt with. All entries become the property of the 

Promoter. Unless otherwise indicated, the Promoter may disclose PI to entities 

outside of Australia (for a list of the countries, see the relevant Privacy Policy). 

Responsible 
drinking 

Enjoy alcohol responsibly. Consider the safe drinking levels recommended in 

the National Health and Medical Research Council Australian Guidelines to 

Reduce Health Risks from Drinking Alcohol – see: 

https://www.nhmrc.gov.au/file/1641/download?token=1O3AafPu. If this 

competition is conducted in Vic, see also the Victoria Liquor Competition 

Guidelines and Intoxication Guidelines at 

https://www.vcglr.vic.gov.au/sites/default/files/uploadLiquor_licensing_fact_sheet_-

_Responsible_liquor_advertising___promotions_1.pdf Where relevant, your 

participation in this competition may be subject to the liquor serving policy of 

businesses conducting the competition and/or providing the prize. 

All advertising material for this competition will include a message regarding 

responsible consumption of alcohol. 

 
 
1. These Terms and Conditions below must be read together with the details outlined in the table 

above. Information about prizes and how to enter forms part of these Terms and Conditions. 
By entering, you accept these Terms and Conditions. 

 
2. All entrants must register their business at trumarkgroup.com.au/mates by 25th October, 2020. 

Each business must nominate a contact person, provide a valid email and mobile number, and 
accept the terms and conditions. The nominated person will receive a return message 
confirming their entry. The Promoter is not liable for any problems with communications 
networks. You are responsible for your own costs associated with entering. If you enter using 
automatically generated entries or multiple phone numbers/email 
addresses/addresses/aliases, you may be disqualified. 
 

3. The Promoter reserves the right, at any time, to verify the validity of entries and entrants 
(including a entrant’s ABN, identity, age and place of residence) and reserves the right, in its 
sole discretion, to disqualify any individual who the Promoter has reason to believe has 
breached any of these Terms and Conditions, tampered with the entry process or engaged in 
any unlawful or other improper misconduct calculated to jeopardise fair and proper conduct of 
the promotion. Errors and omissions may be accepted at the Promoter's discretion Failure by 
the Promoter to enforce any of its rights at any stage does not constitute a waiver of those 
rights. The Promoter's legal rights to recover damages or other compensation from such an 
offender are reserved. 

 

https://www.trumarkgroup.com.au/terms-conditions/
https://www.vcglr.vic.gov.au/sites/default/files/uploadLiquor_licensing_fact_sheet_-_Responsible_liquor_advertising___promotions_1.pdf
https://www.vcglr.vic.gov.au/sites/default/files/uploadLiquor_licensing_fact_sheet_-_Responsible_liquor_advertising___promotions_1.pdf


4. If there is a dispute as to the identity of an entrant, the Promoter reserves the right, in its sole 
discretion, to determine the identity of the entrant. 
 

5. The Promoter is not liable for entries, prize claims or correspondence that are misplaced, 
misdirected, delayed, lost, incomplete, illegible or incorrectly submitted including failure of any 
third parties to forward entry forms for inclusion in the draw, where relevant. 
 

6. You/your nominated person/s must, if required by the Promoter, sign disclaimer and release 
forms provided by the Promoter in favour of the Promoter and other parties before taking the 
prize. If you or any companion/s do not sign, your entry will be deemed invalid and you will lose 
any entitlement to a prize. 

 
7. In the event that a prize is not available, the Promoter reserves the right to substitute the prize, 

in its discretion, with a reward of equal or higher recommended retail value and/or specification.  
 

8. Prizes cannot be transferred or exchanged nor redeemed for cash. Without limiting any other 
term of these Terms and Conditions, all prizes must be taken when specified, or will be forfeited. 
The prize values are correct as at the date of preparing these Terms and Conditions and include 
any applicable GST.  

 
9. Promoter’s decisions are final, and no correspondence will be entered into. 
 
10. Nothing in these Terms and Conditions limits, excludes or modifies or purports to limit, exclude 

or modify the statutory consumer guarantees as provided under the Competition and 
Consumer Act, as well as any other implied warranties under the ASIC Act or similar consumer 
protection laws in the States and Territories of Australia (“Non-Excludable Guarantees”). 
Except for any liability that cannot by law be excluded, including the Non-Excludable 
Guarantees, the Promoter (including its respective officers, employees and agents) excludes 
all liability (including negligence), for any personal injury; or any loss or damage (including loss 
of opportunity); whether direct, indirect, special or consequential, arising in any way out of 
the promotion. 

 
11. Except for any liability that cannot be excluded by law, the promoter (including its officers, 

employees and agents) excludes all liability (including negligence), for any personal injury; or 
any loss or damage (including loss of opportunity); whether direct, indirect, special or 
consequential, arising in any way out of the Competition, including, but not limited to, where 
arising out of the following: a) Any technical difficulties or equipment malfunction (whether or 
not under the Promoter’s control). b) Any theft, unauthorised access or third party interference. 
c) Any entry or prize claim that is late, lost, altered, damaged or misdirected (whether or not 
after their receipt by the Promoter) due to any reason beyond the reasonable control of the 
Promoter. d)  Any variation in prize value to that stated in these Terms and Conditions. e) Any 
tax liability incurred by a winner or entrant. f) Use of a prize. g) Any health or safety issues that 
may be suffered in the consuming of the prize. 
 

12. To the extent permitted by law, the Promoter is not responsible for any incorrect or inaccurate 
information, either caused at time of entry or for any of the equipment or programming 
associated with or utilised in this competition, or for any technical error, or any combination 
thereof that may occur in the course of the administration of this promotion including any 
omission, interruption, deletion, defect, delay in operation or transmission, communications line 
or telephone, mobile or satellite network failure, theft or destruction or unauthorised access to 
or alteration of entries. 

 
13. To the extent permitted by law, the Promoter is not responsible for any problems or technical 

malfunction of any telephone network or lines, computer on line systems, servers, or providers, 
computer equipment, software, technical problems or traffic congestion on the Internet or at 
any web site, or any combination thereof, (including but not limited to) any injury or damage to 
entrants or any other person’s computer related to or resulting from participation in or down-
loading any materials in this promotion. 

 
14. If this promotion is interfered with in any way or is not capable of being conducted as reasonably 

anticipated due to any reason beyond the reasonable control of the Promoter, including but not 
limited to technical difficulties, unauthorised intervention or fraud, the Promoter reserves the 



right, in its sole discretion, to the fullest extent permitted by law (a) to disqualify any entrant; or 
(b) to modify, suspend, terminate or cancel the promotion, as appropriate. 
 

15.  
16.15. Any costs associated with submitting an entry is the entrant’s responsibility and is dependent 

on the Internet service provider used.  Any contact details submitted incorrectly shall be 
deemed invalid. The use of any automated entry software or any other mechanical or electronic 
means that allows an entrant to automatically entry repeatedly is prohibited and will render all 
entries submitted by that entrant invalid. 

 
17.16. In the event of war, terrorism, state of emergency or disaster the Promoter reserves the right to 

cancel, terminate, modify or suspend the promotion. 
 

18.17. The Promoter is not responsible for any tax implications arising from you winning a prize. You 
should seek independent financial advice. If for GST purposes this competition results in any 
supply being made for non-monetary consideration, you must follow the Australian Taxation 
Office’s stated view that where the parties are at arm’s length, goods and services exchanged 
are of equal GST inclusive market values. 

 
19.18. The promoter is Trumark Group Pty Ltd of 17-19 David Lee Road Hallam, VIC 3803 (ABN 26 

509 357 032) (“Promoter”).  

 


